


Swisstainable interaction between programme 

communication and marketing.

Webinar | 5th December 2023

Pascal Prinz  Switzerland Tourism

Lisa Arnet  Swiss tourism federation



Support In case of technical issues, type in the chat box or call +41 31 307 47 48

Webinar etiquette.

Mute your microphone

when not speaking
Decide for yourself

whether your camera is on 

or off

To ask a question verbally, 

click on the «raise hand» 

option to get the host’s 

attention

To ask a written question, 

type in the chat box

Before the

webinar

During the

discussion

After the

webinar

You will receive the presentation 

and the recording of the webinar 

within a few days

This webinar will be 

recorded 



Your Swisstainable hosts today.

Pascal Prinz Lisa Arnet



#WirSindSwisstainable #NousSommesSwisstainable 

#SiamoSwisstainable



So far, more than 

2’400 organizations 
have joined the Swisstainable 
programme for businesses.
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48%

12%

10%

70%



Swisstainable 

organizations

Swisstainable bases on a collaboration between 

various stakeholders.

DMOs

Sustainability 

credentials



Support from enrolment to successful 

classification and beyond.

Support by the Swisstainable office

Access to the Swisstainable network (contacts, expertise, networking 

opportunities)

Representation within partner communication

Free participation in webinars und Q&A sessions

Price discounts for events



Establish Swisstainable as an integral part of 

corporate communications.

Swisstainable 

organizations

•Media release

•Editorial article

• Interview

•Annual report

• ...

•E-mail signature

•Newsletter

• Information letter

•Annual report

• ...

• Intranet

•Notice board

• Internal documents (e.g. 
introduction document)

•Employee magazine

• ...

•Website / App

•Social Media (e.g. Facebook, 
LinkedIn, Instagram)

•Newsletter

•E-mail signature

•Brochures / guest newspaper

•Notice board

• Info screens

• ...

Guests Employees

MediaPartners



Integrate Swisstainable on your website.

Swisstainable 

organizations

https://www.schweizerhof-luzern.ch/de/hotel-schweizerhof-luzern/nachhaltigkeit/


Use the emblem in your email signature.

Swisstainable 

organizations

https://www.eienwaeldli.ch/de/ueberuns/umwelt-engagement/ibexfairstay


Publish a media release on your successful 

Swisstainable classification.

Swisstainable 

organizations

https://glarnerland.ch/de/service/medien/detail/wir-sind-swisstainable.html


Mention the participation in the sustainability 

programme in your annual report.

Swisstainable 

organizations

https://gosnow.ch/de/report/2022_2023/


Destinations create a leverage effect in 

Swisstainable communication.

DMOs

https://www.saas-fee.ch/de/nachhaltigkeit


Landing page with sustainable travel tips for a 

destination.

DMOs

https://www.basel.com/en/basel-inspires/sustainable-tips


Explain the Swisstainable programme on an 

organizational level on the destination website.

DMOs

https://www.surselva.info/Ueber-uns/Nachhaltigkeit/Swisstainable-Destination-Engagement


Large-scale awareness campaign with service 

providers from the destination.

DMOs



Use Swisstainable for banners and other 

advertising materials such as E-Mail signatures.

DMOs

https://www.engadin.com/de/nachhaltigkeit/nachhaltigkeit-gaeste


Examples of Swisstainable marketing by 

Switzerland Tourism.
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Campaign Visuals (B2B)



Best practices. 
Swisstainable has become 

bookable.



Increase product and sales with tour operators.  
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…and OTAs (Online Travel Agency).
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TOURS FOR ANY AND EVERYONE  |  WE MAKE TRAVEL MATTER®

2023 PERFORMANCE
OBJECTIVE: 40% OF TTC SWITZERLAND INVENTORY IS PARTICIPATING IN “SWISSTAINABLE” PROGRAM

of all TTC Switzerland suppliers are 
enrolled in the Swisstainable program. 

Our current total is 52 partners and 
growing!

is marketed across the website, guest 
documents which are issued prior to 

departure and our consumer 
brochures.

57%
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Swisstainable has become bookable. 



Kuoni Tumlare. 



Thailand: New product and longer stay. 

• 46% of suppliers are Swisstainable 

(target was 40% for 2023)

• Average length of stay in 

Switzerland increased to 3.8 ON in 

2023 from 2.2 in 2019

• New product: Explore Switzerland 

by bike

• 2 Swisstainable bike FAM trips for 

agents from Thailand

https://www.kuonitumlare.com/w/explore-switzerland-on-bike
https://www.kuonitumlare.com/w/explore-switzerland-on-bike


Singapore: New product and longer stay. 

▪ 46% of suppliers are Swisstainable 

(target was 40% for 2023)

▪ Average length of stay in 

Switzerland increased to 3.8 ON in 

2023 from 2.2 in 2019

▪ New product: Explore Switzerland 

by bike

▪ Bike FAM Tour to refine and 

promote the Swisstainable Bike 

Tour product.
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https://www.kuonitumlare.com/w/explore-switzerland-on-bike
https://www.kuonitumlare.com/w/explore-switzerland-on-bike


5 tips how to promote Swisstainable 

with the travel trade.



1. Global travel trade events abroad.

Examples: WTM, ETOA, ITB Berlin, USTOA, and 

ILTM. 





2. Switzerland Travel Experiences in markets.



3. Switzerland Travel Marts.



Educate your team so they can sell your products.
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4. Study and media trips from abroad. 

Example: TTC Global study trip in July, 2023.

34 travel advisors & 4 media from many markets.



Educate your team and local partners so they 

can proactively explain Swisstainable in 

your region or hotel. 



… to showcase your product.



5. Use MySwitzerland Pro.



Promote your experiences.
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▪ Digital continuation of STM and STE

▪ Exclusive «club» of quality KAM contacts

▪ Connect with international travel trade

▪ Free digital matchmaking B2B platform 

▪ Find “tour operators” by season, market 

and region

▪ 24/7 access to the KAM worldwide





New feature for buyers and Swiss hotels.

▪ MySwitzerland Pro supplier/buyer 

room alert

▪ Enable buyers to find hotel rooms 

▪ Give Swiss hotels an additional 

sales channel for vacant hotel 

rooms (e.g. cancellation of a group)

▪ Validity for 90 days

45



3 Learnings.

Interest in Swisstainable, spring/fall and increased 

length of stay

Travel trade doesn’t get rooms in some regions in 

October/November. 

Product development takes 3 years



Swisstainable 

organizations

5 key takeaways of this webinar.

DMOs

Sustainability 

credentials



Danke. Merci. Grazie. Grazia.



Questions?



Your contact at Swisstainable.

Lisa Arnet

Project manager sustainability

at Swiss tourism federation

▪Email swisstainable@stv-fst.ch

▪Phone +41 31 307 47 48

Follow us on LinkedIn @Swisstainable – Swiss sustainability programme

to get regular updates about Swisstainable.

#swisstainable #WirSindSwisstainable

Register here: 

mailto:swisstainable@stv-fst.ch
http://www.linkedin.com/company/swisstainable-programm
http://www.linkedin.com/company/swisstainable-programm
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